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Key Trend 2027: Home Fragrance



Opportunities

Trend/Opportunity TIP Stage Recommended Action

Scented home decor (candles, diffusers) Invest Expand assortments with luxury, decor-led formats

Adaptive/flameless scent tech Test Pilot app-connected or sensor-driven diffusers

Functional fragrance hybrids Test Develop laundry, car, and pet scent products

Memory-powered & nostalgic scents Invest Leverage food, place, and childhood-inspired scents

Seasonal/cultural scenting Expand Launch limited editions for holidays/events

Sustainable & local storytelling Invest Highlight natural, ethical, and locally inspired scents

• Home fragrance is increasingly linked to wellness and emotional sanctuary, with robust luxury scented items serving as both decor 

and mood enhancers. 

• Scented candles and flameless products are being used for "zoning" within the home, supporting hybrid work and relaxation. 

•  Laundry scents, carfumes, and room sprays are gaining momentum as part of the broader scentification trend. 



Strategies (Buying, Design, Marketing)

Area Strategy

Buying Expand beyond traditional candles to include flameless options (diffusers, laundry scents, carfumes). 
Invest in limited editions for seasonal and cultural events.

Design Prioritize adaptive, tech-enabled formats (e.g., app-controlled diffusers, sensor-driven scent release). Use 
decor-led packaging and multi-use formats.

Marketing Position products as tools for emotional wellness, nostalgia, and self-care. Highlight sustainability, local 
storytelling, and personalization. Leverage memory-powered and food-inspired scent narratives.



Need to know
Newness for interior fragrance in 2027 will be driven 
by the need for novelty, rising interest in conceptual 
blends and cross-industry synergies, influencing 
everything from candles and room sprays to pet 
and home care.

https://www.wgsnchina.cn/interiors/article/689de632663c3355c9e40d72#page7




Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, dish soap, cleaning spray, 

laundry detergent, pet care

Notes:
signature dishes, trending drinks, local flora, 

sports references, global destinations, beauty 

ingredients, movie and television concept 

blends



Key products: 
candles, diffusers, incense, room mists, 

pillow sprays, hand soap

Notes:
warming spices, nostalgic bakes, cashmere 

blankets, wine, old books, incense, dewy grass, 

cotton, fresh air



Key products: 
candles, diffusers, incense, room mists, 

pillow sprays, laundry detergent

Notes:
cobblestone, rain, night-time air, vinyl, ink, 

tobacco, cannabis, smoke, champagne, 

whiskey, dark rum, silk, powder, lipstick, leather, 

skin musk, black pepper, saffron, clove



Key products: 
candles, diffusers, incense

Notes:
bitters, aperitifs, digestifs, limoncello, botanical 

gins, champagne and spritzes, tequila, novelty 

martinis, light beer, hops, whiskey, red wine, 

dark rum, cognac, mulling spices, olives, mint, 

rosemary, citrus, cucumber, agave



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, laundry detergent

Notes:
coffee, matcha, green and black tea, maple 

syrup, cream, butter, baked goods, brioche, 

brown sugar, chocolate, caramel, honey, chai 

spice, cinnamon, pistachio, almond, hazelnut, 

vanilla, tonka, affogato, black sesame, tahini



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, dish soap, cleaning spray, 

laundry detergent, pet care

Notes:
bergamot, lemongrass, cucumber, green juice, 

chayote, lychee, stem greens, aloe vera, 

banana leaf, ginseng, seaweed, lavender, clary 

sage, mint, rosemary, eucalyptus, cedar, oud, 

sandalwood, palo santo, patchouli, teak, amber, 

incense, smoke, skin musk, rain, ozone



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, dish soap, cleaning spray, 

laundry detergent, pet care

Notes:
milk, cream, orris root, powder, lipstick, 

cashmere, silk, cotton, rose, fig, peony, dried 

tea leaves, rice, teak, linen, incense, 

sandalwood, suede, skin musk



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, dish soap, cleaning spray, 

laundry detergent, pet care

Notes:
mountain ozone, rain, river rocks, minerals, 

damp earth, root vegetables, baked clay, 

volcanic ash, charcoal, burnt wood, pine tar, 

peat moss, stem greens



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, hand soap, 

laundry detergent, pet care

Notes:
sandalwood, oud, cedar, hinoki, teak, 

mahogany, vetiver, palo santo, blonde woods, 

hay, tobacco, amber, musk, patchouli, incense, 

resin, leather, suede, embers, smoke, black 

pepper, clary sage, myrrh, whiskey, cognac



Key products: 
candles, diffusers, incense, car 

fresheners, room mists, pillow sprays, 

hand soap, dish soap, cleaning spray, 

laundry detergent, pet care

Notes:
alpine florals, gardenia, violet, honeysuckle, 

jasmine, snowdrops, freesia, mimosa, green 

stems, mint, lemongrass, citrus, honeydew, 

pear, cucumber, aloe vera, bamboo, linen



Cheesekun’s Earth Venom Spider potion necklace 
features a jeweled spider design with amber citrus 
fragrance sealed inside. It works both as a home décor 
piece and as a wearable necklace or belt accessory.

RainIsle launched a Valentine’s Day sterling silver scent 
ring that enhances memories through fragrance. 
Essential oils infused into diffuser beads release a 
lasting scent, aligning with the #WearableBeauty trend.

Savoni embeds ceramic inserts in rings, bracelets, and 
earrings, allowing fragrance to be slowly released. 
Users can apply their preferred scent directly onto the 
ceramic pieces.

Fragrance Accessories

• Accessories infused with scent act as both decoration and a long-lasting, safe fragrance carrier.
• Upgrade scent delivery with diffusing accessories and wearable versions of popular perfumes, designed for sensitive 

skin and sensory users.
• Allow DIY combinations of scents and accessories, appealing to privacy-focused users who enjoy personalized, playful 

“collectible” experiences.



Charmed Aroma collaborated with Harry Potter to launch a 
Time-Turner jewelry candle — an interactive desktop 
décor piece featuring a hidden Time-Turner ring inside, 
encouraging consumers to burn the candle faster to reveal 
a magical surprise.

Godinger’s crystal candle lamp combines the warmth of 
candlelight with the elegance of crystal, perfectly 
embodying #JewelleryForTheHome and adding a refined, 
soulful touch to interior spaces.

观夏 created uniquely shaped crystal-inspired stones for 
its Kunlun emotional fragrance collection, capturing the 
healing essence of the Kunlun Mountains through 1500°C 
crystal glass craftsmanship and alpine botanical essential 
oils.

Pearlescent Treasures

• Inspired by gemstones, jade, crystal, precious metals, and pearls, this concept brings a natural, spiritual quality to 
fragrance products, elevating the energy of living spaces.

• Mix-and-match accessories enable personalization, while blind-box hidden elements create moments of surprise.



Gift and wrap strategies





Seasonal Scent Forecast 2027

SS27 / AW2728



Key trends and strategies:

• Amber gourmands: innovate with honey and milky tea scents, and explore munchie-inspired notes for 420 celebrations
• Fresh scents: shift towards green and fruity notes, with a focus on desert botanicals and cooling mints
• Floral updates: introduce gothic and medieval twists to traditional floral scents
• Woody aromas: emphasise renewal and wellness with cleansing herbs and grounding woods

Generational preferences: 

Gen Z favours vanilla, 

Millennials prefer mint, and Gen 

X opts for fresh laundry scents

Emotional wellbeing: 

 significant portion of US 

consumers recognise the mood-

enhancing benefits of 

fragrances

Expand scent presence in 

non-traditional categories like 

car fragrances and laundry 

products

Capitalise on niche Holidays 

and events for limited-edition 

releases

Gisou’s Honey Infused Lip Oil 

and Loewe’s beeswax 

candles highlight the use of 

honey

Dr. Squatch’s collaboration 

with Teenage Mutant Ninja 

Turtles introduces a pizza-

scented soap

Neo-gourmands: explore 

savoury, bitter, and umami notes 

to appeal to adventurous 

consumers

Siren scents: develop marine 

scents with dark, gothic 

elements

Medieval blooms: combine 

classical flowers with metallic 

notes for a youthful twist

Consumer insights Market opportunities Innovative product 
examples Emerging scent profiles



The Spring 2027 scent forecast highlights 

a dynamic shift in consumer preferences 

towards scents that offer both an escape 

from reality and a sense of grounding.





Earl of East's (UK) Soy Wax Café Candle range features 
scent notes like melted butter, fluffy dough, almond milk, 
coffee beans and matcha tea leaves





Medieval blooms: 
translate the growing medieval 

aesthetic into the scent realm through 

classical medieval flowers depicted in 

the era’s art, such as roses, lilies and 

violets.

Unlocking childhood: 
rekindle childhood nostalgia through 

fresh floral notes that symbolise youth.



Spring cleaning: 
employ spirit-cleansing herbs such as sage and 

rosemary alongside the grounding scents of cedar, 

lichen, vetiver and hinoki to bring a sense of 

cleansing to a world full of distractions.

Turning a new leaf: 
new growth and springtime leaf notes, such as ash, 

beech, oak, silver birch and hawthorn, will provide 

emotional optimism, while rich sunlit wood notes 

offer comfort in the face of environmental 

uncertainty and stress.



Ube and savoury nuances refresh gourmand profiles 

across beauty categories and seasonal global 

Holidays, while functional, nature-inspired scents 

promote calm

Need to know
Consumers will lean into comfort and indulgence as 
the world grows more chaotic, turning to scent as a 
stabilising ritual and a joyful escape.

https://www.wgsn.com/beauty/article/68f658a32a9498281d33224e#page13


Key trends and strategies:

• Seasonal celebrations: leveraging global festivities to introduce indulgent gourmand scents in products like home fragrances and 
sensorial lip formats

• Neo-gourmands: evolving gourmand fragrances to include earthy, nutty combinations, moving away from overt sweetness
• Smoky and resinous notes: reimagining traditional fruity and floral scents with deeper, moodier base notes
• Sensorial resets: increasing demand for calming, functional fragrances infused with botanicals and minerals, aimed at enhancing 

wellness

• High engagement: notable increase in consumer 

interest in home fragrances as essential to wellness 

and self-care

• Market adoption: growing incorporation of gourmand 

scents in beauty and personal care products, driven by 

consumer demand for comfort and nostalgia

• Ube influence: incorporating the Filipino ingredient ube, 

known for its sweet, nutty profile, into seasonal products 

like lip balms and body mists

• Functional and immersive scents: utilising scents that 

offer calming and grounding effects, such as spa-inspired 

and botanical notes

• Elemental atmospherics: exploring nature-inspired 

scents with mineral and earthy notes for a deeper 

connection to nature

Consumer engagement and market insightsEmerging ingredients and scent profiles

Relavant for:
bath and body, personal care, haircare, home 
scenting, lip cosmetics, seasonal gifting



Ube influence: 
the new gourmand
be inspired by ube, native to the Philippines, when 
developing nuanced gourmands

Notes: ube, coconut, vanilla, pistachio, frothy or condensed 

milk, black tea, brown sugar

Fragrance family: gourmand

Key products: lipbalms and glosses, body mists, body 

washes and lotions, hand creams, candles



Warm, buttery sweets: 
Holiday cult classics
refresh perennial A/W favourites with seasonal 
Holiday-led indulgences

Notes: baked pome fruits, sticky toffee, dates, vanilla, 

caramel, honey, browned butter, baking spices

Fragrance family: gourmand, fruity

Key products: hair and body mists, hand creams, body 

lotions and washes, lipbalms and glosses, candles, 

diffusers



Smoky fruits and florals: 
resinous base notes
add depth to bright fruits and florals with resinous 
base notes

Notes: berries, citrus, lavender, jasmine, tuberose, musk, 

cedarwood, patchouli, frankincense, vetiver, oud, leather

Fragrance family: floral, fruity, woody

Key products: body and hair mists, dry shampoo, hand 

creams, body lotions, oils and washes, roll-on perfumes, 

candles and incense, carfumes



Engineering calm: 
functional scent profiles
invest in functional florals and woody notes to foster a 
sense of tranquillity

Notes: spa water, lavender, rosemary, ylang-ylang, 

chamomile, eucalyptus, ginger, black and pink pepper, 

cypress, hinoki

Fragrance family: floral, fruity, woody, amber

Key products: body and hand washes and lotions, face and 

body oils, bath and shower bombs, deodorants, aromatherapy 

pens, candles and diffusers, laundry care, carfumes



Emerging neo-gourmands: 
savoury-sweet accords
evolve gourmands by exploring subtly sweet and 
savoury accords

Notes: red bean, black sesame, sweet miso, pandan, hojicha, 

cocoa, green and black tea

Fragrance family: gourmand, earthy

Key products: hair and body mists, roll-ons, hand and body 

soaps and lotions, beard oils, deodorants, candles and 

diffusers, supplements



Immersive atmospherics: 
elemental notes
amplify nature-led scent blends with botanical and 
mineral-inspired accords

Notes: mushrooms, soil, petrichor or damp earth, wet stone, 

minerals, ozone, oak moss, cedar moss

Fragrance family: earthy, woody, ambery, aquatic

Key products: perfume oils and roll-ons, facial and body 

serums, bar soaps, hand and body creams, candles



Key Trend 2027: 
Beauty’s Scentification Opportunity



Strategic opportunities:

• Develop fine-fragrance-inspired home, laundry, and pet care products that transform mundane tasks into mood-enhancing rituals

• Create emotionally intelligent, science-backed functional fragrances that support mental and physical well-being

• Innovate with cross-category fragrance hybrids to enable comprehensive scent-layering routines and identities

• Increasing demand for products 

that offer measurable emotional 

and physical benefits

• Opportunities in creating scented 

products for spiritual and 

emotional grounding

• Risks associated with cultural 

sensitivity, especially when 

drawing from sacred scenting 

traditions

• Functional fragrances, hair and 

body oils, and incense for 

holistic wellness

• Fragrance-infused personal 

care and fashion accessories 

for discreet scenting

• Le Luxe’s (UK) Laundry Ritual, 

enhancing laundry with luxury 

scents

• Neom’s (UK) Essential Oil 

Diffuser, combining home 

decor with wellness

• Biche’s (US) dog-safe fine 

fragrance, merging luxury with 

pet care

Emerging trends and risks Key products highlightedProduct innovation examples







Scented lifestyle curation
develop fine-fragrance-inspired home, laundry 
and pet care that transform mundane tasks into 
mood-shaping, feel-good rituals

Key products: laundry detergents, fabric 
mists, home fragrance, car perfume, pet 
care

As homes shift into emotional sanctuaries and 
hybrid work hubs, consumers will seek scent-
sorial upgrades that transform everyday 
maintenance into feelgood rituals. 



Scent-scapes
create emotionally intelligent, science-backed 
functional fragrance solutions that support the 
mind, body and spirit

Key products: functional fragrance, hair 
and body oils, incense

Functional fragrance for the mind, body and spirit

Amid a surge in stress, fear and anger, 
consumers will seek the next generation of 
emotionally intelligent, ‘whole-istic’ fragrances, 
scientifically backed to support the mind, body 
and spirit.



Fragrance hybrids

innovate cross-category fragrance hybrids, from 
haircare and bodycare to personal care and 
fashion, that enable scent-layering routines and 
360° scent identities

Key products: hair perfume, body oils, 
deodorant sprays, fragrance accessories

Embed fragrance into fashion as playful ‘funtilities’. 



Key Consumer Profiles

Profile Characteristics

Wellness Seekers Value emotional sanctuary, ritual, and self-care at home

Scent Layerers Build scent wardrobes across body, home, and textiles; seek personalization

Tech-Forward Adopters Interested in adaptive, app-connected, or sensor-driven scent devices

Nostalgia-Driven Gifters Seek comforting, memory-powered scents for gifting and self-gifting

Gen Z & Millennials Prioritize affordable luxury, sustainability, and multi-use formats



Wellness gifting: Focus on stress-reducing, low-

pressure habits that suit seasonal changes. 

Home spa trends: Use soothing home fragrances and 

plush textiles to enhance relaxation and multisensory 

appeal. 

Gift sets: Offer thoughtful sets inspired by bathing 

rituals or gentle, lunar-guided movement.









Print & Pattern S/S 2027: 
















