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Market insights

• the global male grooming market is expected to hit $110bn by 2030 with a CAGR of 6%. 
#MensSkincare has over 590.3m views, and #EyeMasks has 56.5m.

• Google searches for “beard serum” (+45% YoY), “beard conditioner” (+27% YoY) and “beard balm” 
(+13% YoY) show rising interest in skinified grooming companions

Key opportunities and strategies

• Skincare shoppers will prioritise value and efficacy for A/W 26/27, with ingredient literacy and 
multifunctionality guiding buying decisions.

• The manscaping movement: beard-to-toe grooming 
• Gen Z men are embracing under-eye masks as stylish accessories.

Forecast summary



The male grooming market will undergo 

a progressive change by 2026, with the 

industry adopting an even more inclusive 

and open mindset.



Skincare shoppers will prioritise value and efficacy for A/W 26/27, 

with ingredient literacy and multifunctionality guiding buying 

decisions.



With men’s beauty standards continuing to shift, 
we identify the key trends and product 
development opportunities across the category, 
with a focus on age-delay skincare, full body 
grooming and finding ‘guy Glimmers’

Category applications include:
skincare, make-up, bodycare, men’s grooming, 
functional fragrance, body haircare, personal care



# Grooming gurus: 
from shaving to shampoo, 
buy into men’s expanding 
interest in hair longevity

From facial hair to follicle care, buyers 
must meet the expanding men’s market 
with skinified groomers, holistic haircare 
and inclusive solutions.

Google searches for “beard serum” (+45% 
YoY), “beard conditioner” (+27% YoY) and 
“beard balm” (+13% YoY) show rising 
interest in skinified grooming companions



# The manscaping movement: 
beard-to-toe grooming

Provide next-level grooming facial and body hair for 
head-to-toe styling

Men will extend haircare to all body parts as grooming 
meets hairstyling.

Hair-contouring: social media scrutiny will propel a 
more strategic approach to removing facial and body 
hair to complement men’s features. 

The skinification of grooming: the skinification of 
haircare will influence men’s facial and body haircare.



Perms and texture

The uptake of men’s perms and 
‘alpaca’ fringes will impact salon 
treatments and texturising hair 
products. Mainstream brands must 
better serve the needs of curly and 
coily hair.

Reflected in the Future of Haircare 
2027, perms will make a global return. 

Enable consumers to achieve textured hair for easy, 
everyday styling while better serving the needs of 
curly and coily hair



Beauty and the bros: 

Retailers should position themselves 
as one-stop shops for streamlined 
routines, educating consumers on 
newfound skincare ingredients and 
steps.

Skinimalism will remain a key driver for 
the male market.

Spotlight brands speaking to men’s 
evolving skincare priorities



# Balancing breakouts: 
seek gentle acne care products with new alt-actives



# Gen Z men are embracing under
-eye masks as stylish accessories.

Gen Z men are finding a win-win solution in 
under-eye masks as fashion accessories.

Need to know: the global male grooming 
market is expected to hit $110bn by 2030 with 
a CAGR of 6%. #MensSkincare has over 
590.3m views, and #EyeMasks has 56.5m.
How to action this: go graphic. Pair the de-
puffing benefits of eye masks with statement 
graphics and logos to increase their appeal as 
a fashion accessory and aspirational beauty 
item. Reframe reusable formats as 
rewearable to appeal to a fashion mindset 
and to consumers leaning in to treat 
culture.

Follow on the WGSN Beauty Feed: 
#PatchPower, #GenZBeauty, #MaleBeauty

The eyes will be the new focal 
point for creative make-up



Bath and Personal Care

Men's Grooming



Our Observation 

Bath and Personal Care:
• Silicone materials dominate the category and are favored by male 

consumers.
• Natural materials are increasingly incorporated, such as activated charcoal, 

bamboo, plant-based materials, and konjac root.
• Overall design style: minimalist, with traditional black and grey as the main 

color palette.
Product Requirements：
Simple. Stylish.
Extra scrubbing power, Antimicrobial properties

Beard & Hair Care
• RAZORS：Interchangeable heads ，Designed for sensitive skin, 

combined with colorful, fashion-forward designs for younger consumers.

Skincare:
• Reusable silicone undereye masks，A pioneering design that transforms 

functional products into iconic fashion pieces.
• Gen Z men are finding a win-win solution in under-eye masks as fashion 

accessories.

Men are paying more attention to 
personal image.

Product functional needs are 
increasingly clear and segmented.

Male grooming tools should have clear, 
labeled, and visual functions for 
instant understanding.

Design: 
Base in classic black and grey, with 
vibrant color variants and innovative 
styles to attract young, fashion-
conscious consumers.

� Key Insights� Product Directions for man’s grooming



• Made for active users our Cleanlogic Sport line have extra features for extra 
scrubbing power.

• Antimicrobial properties

#  Bath Accessories  -Sport



#  Bath Accessories  - Sensitive Skin

https://cleanlogic.com/collections/detoxify

• Detoxify products are infused with active 
charcoal to provide an invigorating, and 
refreshing experience. 



https://rafanatural.com/collections/mens-bath-accessories

Men's Bath Accessories

Bamboo
It is made with soft bamboo charcoal to help naturally exfoliate your skin, leaving 
you with a brighter, smoother-looking complexion. 



Men's Grooming & Hair Tools
Men’s lifestyle + hair-first grooming brand
Simple. Stylish. Barbershop-level expertise.

https://peteandpedro.com/c
ollections/tools

Hair Brush
ü Anti-static bristles
ü Soft ball tips



Men's Grooming & Hair Tools



https://www.sudscrub.com/products/sud-scrub-2-0?variant=43174601163009



https://www.sudscrub.com/products/sud-scrub-2-0?variant=43174601163009



https://getsmoosh.com/products/body-smoosh

The Body Smoosh — 
embedded soap silicone 
body scrubber. Every Body 
Smoosh silicone body 
scrubber comes with a 
pack of body bar soaps (2 
bars) in your scent of 
choice.



https://blackwolfnation.com/products/sonic-scrubber

Helps You Target Those Hard To Reach Areas On Your Body (Extends 
from 13.5 inches to 17.5 inches)

Innovative Sonic technology 
generates gentle oscillation designed 
to cleanse deeply and help remove 
build-up and excess flakes.

Sonic Scrubber Collection





•100% Antibacterial Silicone
•Help Reduce Flaking from Dry Skin & Product Buildup
•Hanging Notch



https://dermdude.com/products/mens-trimmers



NEW

https://tooletries.com/products/body-scrubber-2-0



https://tooletries.com/?srsltid=AfmBOopqcBmiszRauItivCigQmnwY2LDtFG_x5b6BATeqHNw_mU7gkCI

BEST SELLER



https://tooletries.com/pr
oducts/the-body-
scrubber

https://tooletries.com/products/body-scrubber-2-0



https://us.aktlondon.com/collections/tools

 100% plant based 



ü An all-natural, double-sided shower tool 
ü Use the honeycomb side for a gentle cleanse 

and the exfoliating side for deep cleaning—
refreshing your skin like never before.



https://www.casamera.com/collections/wearecasamera



Men's Bath Accessories

https://rafanatural.com/collections/mens-bath-accessories/products/rectangle-
soap-lift?variant=31882619158576

Made from bioplastic and recyclable.
Allows water to drain and air to circulate.



https://www.drsquatch.com/collections/accessories

Men's Bath Accessories



ü Instantly soothes and reduces under-eye puffiness.
ü Includes a Cooling Eye Stick and weighted zinc Facial Massage Tool 

to enhance depuffing.
ü Gently melts into delicate under-eye skin to hydrate, calm, and 

refresh.

https://www.harrys.com/en/products/cooling-eye-kit

SKINCARE 



NEW——SKINCARE 

https://tooletries.com/products/body-scrubber-2-0

Combat Puffiness. Fight Swelling.



https://4amskin.com/products/overtime-undereye-masks

Made up of 
100% silicone

Locks in 
hydration, 
enhances 
absorption, and 
smooths fine 
lines.



ü 100% Medical-Grade Silicone
ü Smooths lines & wrinkles
ü Reusable up to 20 times
ü Can work in hours
ü Wear day or overnight

https://wrinklesschminkles.com/pages/mens



Beard & Hair Care

Men's Grooming

RAZORS
• Interchangeable heads ，
• Designed for sensitive skin, 
• Combined with colorful, fashion-forward designs for younger consumers.



https://www.harrys.com/en/products/harrys-original-handle?variant=49501212279090

RAZORS 

• Interchangeable heads ，combined with 
colorful, fashion-forward designs for 
younger consumers.



RAZORS 



https://bulldogskincare.com/collections/razor

• Interchangeable heads ，Designed for sensitive skin, combined 
with colorful, fashion-forward designs for younger consumers.

RAZORS 



https://www.beardbrand.com/collections/combs-brushes-tools

COMBS, BRUSHES & TOOLS

ü The smoothest beard comb on earth. 
ü Handmade from cellulose acetate — a plant-

based,  doesn’t produce static, is durable, 
and won’t snag your hairs. Precision plucking that removes hair 

from the root. Made with 100% boar’s 
hair, helping to keep 
your beard clean, 
healthy, and shiny.



ü Great for a full shave or a quick face, neck 
and scalp touch-up.

ü Skin-guarded blades stretch and prep skin 
for a close, 

ü Light-weight, high-grade resin handle

RAZORS & BRUSHES

Cellulose acetate 

https://baxterofcalifornia.com/collections/razors



Padicure & Manicure

Men's Grooming

• Male grooming tools  focus on practical function
• Design base in classic black and grey



https://www.manscaped.com/



Men's Grooming & Hair Tools



https://tweezerman.com/collections/mens-grooming-tools



https://www.revlon.com/collections/mens-series-collection



https://www.sallybeauty.com/nails/men%E2%80%99s-essentials-grooming-set/SBS-
006753.html?utm_source=Pinterest&utm_medium=organic



Packaging & Color 
Inspiration










